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�šTenants who rent a 
personalized or generic 
desk space for a period of 
weeks or months

�šAccess to some but not all 
LIH amenities

�šDiverse ages and needs
�šRenters of equipment 
and/or space

�šIncludes short-term visitors 
to L-C Valley

�šCould lease event space, 
conference space, or co-
working spaces

�xLong-term renters of 
personalized office space

�xLevel of space separation 
from other users

�xPay rent for space
�xResources for the LIH 
community 

�xTenants receiving intensive 
business assistance and 
coaching

�xSubject to graduation 
policies

�xCan occupy either co-
working or office spaces

�xOpen access to certain 
spaces at all time

�xAccess to more restricted 
spaces during special 
events and classes 

LIH User Types 

 



Incubator Client Selection and Business Assistance Policies 

3

�x 

�x 

�x 

�x 

�x 

�x 
�x 
�x 

3



4

5

Tenant Graduation Policy 

6

4

5

6



7

Marketing Plan 

7



Business & Institutional Partnerships 
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Science, Technology, Engineering, Art and Mathematics (STEAM)/Edu cational 
Partnerships  

�x 

8



�x 

o 
o 
o 
o 

o 
o 
o 

�x 

�x 

Innovation Hub Operations 
Building Operations 
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Performance Plan and Monitoring 
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Preliminary Pro Forma 

 
Revenues Costs Profit/(Loss) YoY Change 

Profit/(Loss) 
Pre-Opening $32,402  ($696,830) ($664,428) -- 

Year 1 $281,138  ($294,177) ($13,039) $651,388  

Year 2 $364,535  ($366,866) ($2,330) $10,709  

Year 3 $387,894  ($445,596) ($57,702) ($55,372) 

Year 4 $400,433  ($468,864) ($68,431) ($10,729) 

 



V. Best Practices & Case Studies Research 

Best Practices 
Incubators (General) 
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Entrepreneurial Communities 

Case Studies 

Braintree Business Development Center 

Northwest Enterprise Center Network 
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Quincy Business & Tech Center  

Innovation Depot  
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406 Labs 

Rural Communities & Remote Work 
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Appendix A: Detailed Community Engagement Information 

In-Depth Interviews 

Regional Strengths 
Trade workers/manufacturing  

Regional industry diversification 

High community visibility due to tourism 



Community & Economic Development collaboration  

Barriers & Challenges 
Transportation/ Location  

Internet/Broadband  



Two Visions for Lewiston 

Layout of Downtown and the Riverfront  

Gaps & Needs  
Funding  

Low concentration of entrepreneurs and remote workers 



Availability of experienced mentors and coaches 

Self-Recognition of Makers 

 



Community Survey 
Introduction  

Summary of Findings 

 



Region Number Percentage 

Nez Perce County 263 72.7% 

Asotin County 67 18.5% 

Latah County 10 2.8% 

Whitman County 9 2.5% 

Clearwater County 7 1.9% 

Idaho & Lewis Counties 4 1.1% 

Other Area 2 0.6% 

Grand Total 362 100.0% 

24

Status Number Percentage 

Employee of a local company 176 48.6% 

Small business owner or executive 129 35.6% 

Community member but none of the above 49 13.5% 

Entrepreneur, aspiring entrepreneur, or property owner 44 12.2% 

Remote worker 30 8.3% 

Blank 8 2.2% 

Grand Total 436 100.0% 
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Industry Number Percentage 

Professional, Technical or Scientific Srvcs. 46 22.7% 

Healthcare or Social Assistance 41 20.2% 

Retail, Restaurant, Accommodations or Entertainment 36 17.7% 

Ag., Resources, Construction or Transportation/Warehousing 29 14.3% 

Finance, Insurance or Real Estate 25 12.3% 

Manufacturing 19 9.4% 

Technology 7 3.4% 

Grand Total 203 100.0% 
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Industry Number Percentage 

Don't know, still figuring it out 46 41.1% 

Retail, Restaurant, Accommodations or Entertainment 28 25.0% 

Professional, Technical or Scientific Services 13 11.6% 

Healthcare or Social Assistance 10 8.9% 

Ag., Resources, Construction or Transportation/Warehousing 5 4.5% 

Manufacturing 4 3.6% 

Finance, Insurance or Real Estate 3 2.7% 

Technology 3 2.7% 

Grand Total 112 100.0% 

Industry Number Percentage 

Professional, Technical or Scientific Services 33 26.2% 

Healthcare or Social Assistance 26 20.6% 

Finance, Insurance or Real Estate 16 12.7% 

Retail, Restaurant, Accommodations or Entertainment 16 12.7% 

Ag., Resources, Construction or Transportation/Warehousing 14 11.1% 

Manufacturing 14 11.1% 

Technology 7 5.6% 

Grand Total 126 100.0% 
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Option A major 
strength 

Somewh
at�Ystre

ngth 

Somewh
at 

�Ybarrier 

A major 
barrier 

Don't 
know 

Total Avg. 
Score 

Trade schools and 
professional/technical 
programs 

72 40 8 5 2 127 3.43 

STEAM programs in K-12 and 
postsecondary schools 

64 62 22 8 52 208 3.17 

Connection between K-12 and 
postsecondary schools 

49 39 11 10 10 119 3.17 

Chambers of Commerce 29 48 6 9 8 100 3.05 
Economic/community 
development partners 

41 54 17 9 5 126 3.05 

Robotics programs in K-12 and 
postsecondary schools 

34 31 13 12 18 108 2.97 

Access to business mentors 42 37 22 16 3 120 2.90 

Community support for small 
businesses 

34 47 26 17 1 125 2.79 

Broadband 32 25 38 21 6 122 2.59 
Pitch competitions 12 24 13 14 37 100 2.54 

Cost of doing business 22 25 41 21 6 115 2.44 

Population density 8 28 44 9 7 96 2.39 
Transportation 19 19 34 31 7 110 2.25 

Grant Total 458 479 295 182 162 231 2.83 

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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STEAM programs in K-12 and postsecondary schools
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Chambers of Commerce

Economic/community development partners

Robotics programs in K-12 and postsecondary schools

Access to business mentors

Community support for small businesses

Broadband

Pitch competitions

Cost of doing business

Population density

Transportation

A major strength Somewhat of a strength Somewhat of a barrier A major barrier



Option Strongly 
agree 

Agree Neither 
agree 
nor 

disagree 

Disagree Strongly 
disagree 

Don't 
know 

Total Avg. 
Score 

The region needs 
more spaces for 
innovators and 
business people to 
get together 

44 65 21 5 3 4 142 4.03 

I would like to see 
community and 
economic 
development 
organizations 
working at the 
Innovation Hub 
facility 

40 65 17 4 4 1 131 4.02 

The Innovation Hub 
facility would 
contribute to a 
more thriving 
economy in 
downtown Lewiston 

66 89 36 9 5 12 217 3.99 

The region needs 
more community 
accessible spaces 

41 55 22 7 4 3 132 3.95 

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

The region needs more spaces for innovators and
business people to get together

I would like to see community and economic
development organizations working at the Innovation

Hub facility

The Innovation Hub facility would contribute to a
more thriving economy in downtown Lewiston

The region needs more community accessible spaces
for meetings and events

Finding affordable office for businesses to rent in
the LC Valley is difficult

I would like to see local government play a role in
operating an Innovation Hub facility

Strongly agree Agree Neither agree nor disagree Disagree Strongly disagree



for meetings and 
events 
Finding affordable 
office for businesses 
to rent in the LC 
Valley is difficult 

40 30 26 9 6 21 132 3.80 

I would like to see 
local government 
play a role in 
operating an 
Innovation Hub 
facility 

18 35 40 16 18 3 130 3.15 

Grant Total 249 339 162 50 40 44 217 3.82 
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�2�I�I�L�F�H���V�S�D�F�H���I�R�U���V�W�D�U�W���X�S���E�X�V�L�Q�H�V�V�H�V���D�Q�G�«

Community conference rooms for <20 attendees

Business incubator

Community conference space for 100+ attendees
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Co-working space

Makerspace

Commercial kitchen

Industrial flex space

Scientific lab space

Higher Numbers = Greater Interest

5 4 3 2 1



Option 5 4 3 2 1 Total Avg. 
Score 

Office space for start-up businesses and 
entrepreneurs 

63 50 48 16 14 191 3.69 

Community conference rooms for <20 
attendees 

44 55 42 28 18 187 3.42 

Business incubator 43 40 58 27 12 180 3.42 

Community conference space for 100+ 
attendees 

47 47 36 29 22 181 3.38 

Co-location space for regional economic 
developers 

32 35 65 29 17 178 3.20 

Co-working space 37 37 58 33 23 188 3.17 
Makerspace 27 29 57 38 14 165 3.10 

Commercial kitchen 30 34 50 33 28 175 3.03 
Industrial flex space  26 40 52 35 28 181 3.01 
Scientific lab space 14 32 49 43 39 177 2.66 

Grant Total 363 399 515 311 215 191 3.21 

 

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Strong WiFi

Conference rooms

Community room

Spaces for socializing and collaboration

Commercial grade printer

Maker space equipment

Small enclosed offices for individual workers

�/�D�U�J�H���W�R���P�H�G�L�X�P���V�L�]�H�G���R�I�I�L�F�H�V���Z�L�W�K���V�S�D�F�H���I�R�U�«

Hot desks

For purchase food and drink options

Free food and drink options

Very needed Somewhat needed Neither needed nor unneeded

Somewhat unneeded Very unneeded



Options Very 
needed 

Some-
what 

needed 

Neither 
needed 
nor un-
needed 

Some-
what 

unneed
ed 

Very 
un-

needed 

Don't 
know 

Total Avg. 
Score 

Strong WiFi 142 7 1 0 1 0 151 4.91 

Conference rooms 78 49 13 4 0 2 146 4.40 

Community room 75 45 14 4 3 4 145 4.31 
Spaces for socializing 
and collaboration 

67 55 12 3 2 
3 142 4.31 

Commercial grade 
printer 

93 63 15 5 5 
16 197 4.29 

Makerspace equipment 56 69 13 3 6 6 153 4.13 
Small enclosed offices 
for individual workers 

47 71 12 9 2 
4 145 4.08 

Large- to medium-sized 
offices with space for 
multiple workers 

35 71 20 3 4 

9 142 3.98 

Hot desks 35 71 22 6 3 10 147 3.94 
For purchase food and 
drink options 

34 52 31 15 4 
5 141 3.71 

Free food and drink 
options 

29 38 40 15 17 
7 146 3.34 

Grant Total 691 591 193 67 47 66 197 4.13 

 



Options Very 
needed 

Some-
what 

needed 

Neither 
needed 
nor un-
needed 

Some-
what 

unneed
ed 

Very 
un-

needed 

Don't 
know 

Total Avg. 
Score 

Interns/employees 
from regional Colleges 
and Universities 

83 64 7 6 1 

2 163 4.38 
Access to professional 
assistance 

82 55 13 5 1 
3 159 4.36 

Special events that 
connect the Innovation 
Hub to the community 

78 52 16 4 2 

5 157 4.32 
Access to 
funding/grants from 
public or not-for-profit 
sources 

77 57 16 3 3 

1 157 4.29 
Access to economic 
development 
professionals 

74 55 15 2 4 

5 155 4.29 
Access to experienced 
coaches and mentors 

66 61 15 5 1 
6 154 4.26 

Access to continuing 
education and training 
programs 

76 56 16 6 3 

3 160 4.25 

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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Access to professional assistance
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Access to economic development professionals

Access to experienced coaches and mentors

�$�F�F�H�V�V���W�R���F�R�Q�W�L�Q�X�L�Q�J���H�G�X�F�D�W�L�R�Q���D�Q�G���W�U�D�L�Q�L�Q�J�«

Business incubator/accelerator services

Access to capital from private investors/sources

Tech transfer from Colleges and Universities

Veteran/military specific programming

Staff employed by the Innovation Hub

Very needed Somewhat needed Neither needed nor unneeded

Somewhat unneeded Very unneeded



Business 
incubator/accelerator 
services 

57 72 15 4 2 

14 164 4.19 
Access to capital from 
private 
investors/sources 

66 61 14 8 4 

4 157 4.16 
Tech transfer from 
Colleges and 
Universities 

56 64 20 6 6 

5 157 4.04 
Veteran/military 
specific programming 

52 52 31 4 3 
15 157 4.03 

Staff employed by the 
Innovation Hub 

69 69 28 9 9 
8 192 3.98 

Grant Total 836 718 206 62 39 71 192 4.21 

Option Number Percentage 

Very likely 7 6.4% 

Somewhat likely 23 21.1% 

Unsure 31 28.4% 

Unlikely 20 18.3% 

Very unlikely 21 19.3% 

Don't know 7 6.4% 

Grand Total 109 100.0% 
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Option Number Percentage 

Very likely 22 20.4% 

Somewhat likely 40 37.0% 

Unsure 24 22.2% 

Unlikely 7 6.5% 

Very unlikely 9 8.3% 

Don't know 6 5.6% 

Grand Total 108 100.0% 
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Option Number Percentage 

Less than 30 minutes 130 68.4% 

30 to 45 minutes 44 23.2% 

45 minutes and 1 hour 9 4.7% 

Greater than 1 hour 7 3.7% 

Grand Total 190 100.0% 

Option Number Percentage 

Nearly every weekday 11 5.9% 

A few times per month 63 33.9% 

A few times per week 35 18.8% 

A few times per year 77 41.4% 

Grand Total 186 100.0% 
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Option Number Percentage 

Continuing education opportunities for the public 50 65.8% 

Business incubator 47 61.8% 

Community/event space 40 52.6% 

Co-working space 37 48.7% 

Collocation of regional eco/community development 34 44.7% 

Other 6 7.9% 

�E�}�v�����}�(���š�Z���������}�À���X���/�����}�v�[�š���š�Z�]�v�l���š�Z�����(�����]�o�]�š�Ç���•�Z�}�µ�o�������Æ�]�•�š�X 5 6.6% 

Grand Total 76 100.0% 
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Option Number 

Like/love the IH 17 

Collaboration with existing programs/organizations 7 

IH: Reuse of existing buildings 7 

Don't understand it 5 

IH: lack of demand 5 

Don't pay for w/ taxes 4 

Economy/community needs a boost 4 

Affordable space 3 

Community space 3 

Remote Workers 3 

Twenty-four additional responses with 1 to 3 selections 

  



Appendix B: Detailed Socioeconomic Data 

Demographic Trends 
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Household Income , Employment & Commuter Trends 

Value  
Asotin County, 

WA 
Nez Perce 
County, ID 

L-C Valley 
Service Area 
(All Counties) 

 

0.0%

5.0%

10.0%

15.0%

20.0%

25.0%

Asotin County, WA Nez Perce County, ID L-C Valley Service Area (All
Counties)

<$15,000 $15,000 - $24,999 $25,000 - $34,999

$35,000 - $49,999 $50,000 - $74,999 $75,000 - $99,999

$100,000 - $149,999 $150,000 - $199,999 $200,000+
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Table 26: Work from Home Characteristics, Service Area 

 



Innovation & Entrepreneurship Metrics 
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Figure 25: Number of Establishments by Firm Size: L-C Valley, 2017 
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Assessment of Peer Facilities 

  



Commercial Market Statistics 

 



 



Appendix C: Building Recommendations & Site Evaluations 
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Facility Evaluation Details 



  



Site Evaluation Criteria 

Type Description -------Evaluation------- 

    Poor Avg. -----Best----- 

Size Appropriate amount of square feet. Ideally located on 
ground floor. If above ground level or on multiple 
floors, access to freight elevator is essential. 
Affordability in price per square foot. 

1: Bad 2: Avg. 3: Good 4: 
Excellent 

Building 
Con-dition 

State of the building including environmental 
conditions, rust, water damage, structure ware, 
windows, exterior and interior condition, roof, etc. 

1: Bad 2: Avg. 3: Good 4: 
Excellent 

Building 
Features 

Are there existing restrooms, drains in the floors, 
sprinkler systems, good HVAC 

1: Bad 2: Avg. 3: Good 4: 
Excellent 

Historic 
Pres. 
Value 

Contributes to the surrounding built environment. 
Maintains or improves upon cultural and historical 
value of the property and surrounding area 

1: Bad 2: Avg. 3: Good 4: 
Excellent 

Comm-
ercial Use 
Type 

How does the city identify this site: retail, warehouse, 
etc.? Does it have an occupancy permit? 

1: Bad 2: Avg. 3: Good 4: 
Excellent 

Location Nexus of innovation, maker, tech and knowledge 
community. Preferably located near grade schools, 
universities and trade schools, tech companies, co-
working spaces, incubators, accelerators. Walkability is 
important. 

1: Bad 2: Avg. 3: Good 4: 
Excellent 

Clear 
Height 

Preference 15ish  feet. Depending on the space, could 
be 13 to 18 feet. 

1: Bad 2: Avg. 3: Good 4: 
Excellent 

Column 
Spacing 

At least 20 ft is needed, however larger spacing is 
preferred. 

1: Bad 2: Avg. 3: Good 4: 
Excellent 

Floor Minimum of 4 inch slab of concrete. 1: Bad 2: Avg. 3: Good 4: 
Excellent 

Electrical 800 to 1,000 Amps, 480V, 3-Phase service. 1: Bad 2: Avg. 3: Good 4: 
Excellent 

Overhead 
Door 

One drive-in 10x10sq ft overhead door. Load in of 
equipment and furniture becomes a lot more difficult 
with a smaller opening size. 

1: Bad 2: Avg. 3: Good 4: 
Excellent 

Natural 
Light 

Plenty of daylight throughout space highly preferred. 
Large floor to ceiling windows preferred. 

1: Bad 2: Avg. 3: Good 4: 
Excellent 

Access Convenient access to vehicular traffic and mass transit 
required. Walkability is highly preferred. 

1: Bad 2: Avg. 3: Good 4: 
Excellent 

Parking 10 -12 staff parking spaces. 
25- 30 member parking spaces. 
50± member and event attendee parking spaces during 
peak times on evenings, weekends a few weekdays per 
month. 

1: Bad 2: Avg. 3: Good 4: 
Excellent 

Outdoor 
Space 

Around 3,000sq. ft. of outdoor space for events, 
storage and forklift access. 

1: Bad 2: Avg. 3: Good 4: 
Excellent 

Brown 
Field 

Known or perceived contaminants Yes No     



Building Evaluation Scores 

Type Notes Evaluation 

Size The size of the building slightly exceeds requirements 3 

Building Condition The building is in close to excellent condition considering recent 
renovations and upgrades including a new roof. The exterior 
needs to upgrading. No sprinkler system. Missing heating in some 
areas 

2 

Building Features The building is confusing to navigate and quite siloed and does 
not have the required features for coworking and event space 
without major reconstruction. Basement has low ceilings, poorly 
lit, and is largely unfinished. 

2 

Historic Value 1960's Art Deco Style on the exterior. Little historical value 
internally. 

3 

Commercial Use Type Occupancy permit for office 3 

Location Located off of Main Street making it more difficult to find, and 
does not have adequate foot traffic 

2 

Clear Height Good 4 

Column Spacing Good 4 

Floor Needs upgrading in area with carpet but in excellent condition at 
the entrance and in the back with concrete work 

3 

Electrical 120V electrical panel in good condition 4 

Overhead Door Large enough space for load-in and drive-in off the side of the 
building 

4 

Natural Light The front and side of the building features large windows, 
however, the back and middle of the building is very dark partially 
due to the numerous interior walls 

3 

Access Great proximity to Main St., however, not visible from the main 
drag 

2 

Parking Much street parking is available but no lot; however, lot across 
the street at the CAC and down the street on F are largely unfilled 
and could likely be leased 

3 

Outdoor Space None 1 

Brown Field   No 

  Total: 43 

  Notes: would help develop this area of downtown but doesn't 
have much existing momentum to help it along. Would be usable 
almost immediately but bringing it up to a level commensurate 
with expectations would take a lot of time and money.  

  

  Building List Price $399,000.00 

  Square Footage 24k including 
1st floor & 
basement 



Type Notes Evaluation 

Size The size of the building meets the basic requirements but may 
require future expansion 

3 

Building Condition Excellent condition, minimum repairs outside of flooring, drop 
ceiling, office upgrades. Does not have a sprinkler system. 

3 

Building Features Pre-existing offices in the loft area are a huge plus. The load-in 
area and storage area in perfect condition. The open layout allows 
for events, co-working, and education. The lot across the street is 
a great asset to the building. 

4 

Historic Value Building is 80+ years old but has little historic or cultural value 2 

Commercial Use Type Occupancy permit for retail 4 

Location Located right on Main St. with plenty of foot and car traffic. 3 

Clear Height Good 4 

Column Spacing Good 4 

Floor Upstairs carpet needs to be replaced as well as first floor linoleum 3 

Electrical 120V electrical panel in good condition 4 

Overhead Door Large enough for load-in and drive-in 4 

Natural Light Excellent: large windows  4 

Access Located on Main St. but on the eastern edge of downtown 3 

Parking Plenty of street parking and an additional lot with 18 parking 
spots 

4 

Outdoor Space Parking lot can double as outdoor professional education/class 
space 

4 

Brown Field   No 

  Total: 53 

  Notes: Would be useable almost immediately and has also offers 
the option for expansion with adjacent building. Improvements on 
infrastructure would be fairly small but improvements on 
cosmetics would be extensive.  

  

  Building List Price $399,000.00 

  

Square Footage 14.7k including 
1st floor & 
mezzanine 

 



Type Notes Evaluation 

Size The size of the building perfectly meets the requirements 4 

Building Condition The building needs major upgrades including HVAC, electric, 
water, windows, and flooring. The building has been gutted to the 
studs with utilities disconnected. The building does have a new 
roof, however.  

1 

Building Features This building certainly has the "wow" factor with an open concept 
and pre-framed office type space. In addition, there are 3 rental 
units accessible from the roof however they need new stair 
access. Only about half of the basement is useful.  

2 

Historic Value Some historic value 2 

Commercial Use Type Warehouse - no occupancy permit and it would take quite a bit of 
work and funding to pass building inspection 

1 

Location Located off of main street making it more difficult to find and 
does not have adequate foot traffic. Not visible from Main St. 

1 

Clear Height Good 4 

Column Spacing Good 4 

Floor Needs a new floor 1 

Electrical No connection, 120/240 optional but would be an additional cost 
to connect it. 

1 

Overhead Door Large drive-in basement with large door 4 

Natural Light Huge windows in the front and back of the building creating 
plenty of natural light 

4 

Access Great proximity to Main St, however not visible from the main 
drag 

2 

Parking Much street parking is available as well as a huge lot usable for 
parking, events, and classes 

3 

Outdoor Space Quite a bit of space in the lot on the side of the building for 
parking, events, classes, and cafe-type activities 

4 

Brown Field   No 

  Total: 38 

  Notes: Potential of the building is exciting but it is so far from 
completion that the repair costs would likely double the overall 
project costs. Additionally, the location is fairly distant from the 
heart of downtown.  

  

  Building List Price $295,000.00 

  

Square Footage 15k including 
1st floor & 
basement 

 



Type Notes Evaluation 

Size The building is a tad below the ideal size requirements but still 
manageable 

3 

Building Condition Building is largely gutted but prior owner has invested in new 
electrical, new water lines, and new fire suppression systems. 

3 

Building Features Main floor, basement and mezzanine level are all potentially 
usable for the LIH. Original overhead banners, and metal columns 
have some historic charm, Some wood and concrete floors may 
be restorable.  

4 

Historic Value Historic department store of mid-century style 3 

Commercial Use Type Currently planned as mixed use of multi-family and retail. In 
Central Business district and would be relatively easy to convert 
purely to office use.  

4 

Location Truly in the "heart" of downtown Lewiston, in the midst of 
restaurants, retail, and professional services. Directly across the 
street from the Liberty Theatre 

4 

Clear Height Good 4 

Column Spacing Good 4 

Floor Okay, some is likely restorable but most would need to be 
replaced.  

4 

Electrical 120V newly updated panels 4 

Overhead Door Not available, would need to be installed 1 

Natural Light Excellent through wide front and upper banner windows 4 

Access In the heart of downtown, access from Main Street.  4 

Parking None directly available, would need to utilize general downtown 
parking and perhaps appeal to the city for a parking waiver. With 
a rear access door, it would also allow easy access from F St. 
parking.  

3 

Outdoor Space None belonging to the space but near Pioneer Park and 
Brackenbury Square.  

3 

Brown Field   No 

  Total: 52 

  Notes: Though still plenty of finish work to do on the building, 
there are very few remediations required that have not already 
been performed by existing building owner. The location is the 
best of all options. Also, the ability to lease, rather than buy, this 
space is a unique option which is not apparent at other locations.  

  

  Building List Price $400,000 

  

Square Footage 18k including 
1st floor, 
basement and 
loft space 

 



Type Notes Evaluation 

Size The palatial square footage would provide plenty of event space 
and room to grow but could also be a cost-liability for refurbishing 
the full extent of the space. 

2 

Building Condition Recently used, so not a lot of visible glaring problems. However, 
the variety of uses has resulted in a somewhat cut-up 
environment 

2 

Building Features Likely some very impressive frontage once metal siding is 
removed from front. The performance stage and the conference 
rooms could also be stunning with some care and renovation.  

4 

Historic Value High value once remediated and repaired. Traditional downtown 
western Masonic Lodge building, familiar to many long-time 
residents of the region 

3 

Commercial Use Type Recently used for both office and retail purposes. Could be easily 
adapted.  

4 

Location On the edge of downtown, on east Main Street, where the 
historic "grid" pattern starts to break down. Surrounded by a mix 
of historic and more recent construction.  

3 

Clear Height Good 4 

Column Spacing Good 4 

Floor Upstairs flooring in good shape. Ground floor will need to be 
refinished. Possible need of removing the lifted retail section on 
the main floor 

2 

Electrical Aged, will need to be replaced. 1 

Overhead Door None currently, could be added on the southeast corner 2 

Natural Light Great on second floor, decent on first floor.  3 

Access Manageable location but would not receive same level of foot 
traffic as core Main St. options 

2 

Parking Parking available on Main St. and along the adjacent Temple Lane. 
Potential to lease parking from vacant US Bank building.  

3 

Outdoor Space Front and side streets could have good character after some 
refurbishment. No dedicated outside spaces, however. 

2 

Brown Field   No 

  Total: 41 

  Notes: The Masonic Building offers more abundant space than 
other options, and also some unique spaces that could be 
leveraged for a large variety of public and client usage, 
simultaneously. The building has been owned for 60+ years by the 
same owner. Changing hands will likely result in the uncovering of 
many "existing non-compliant' issues that have not been 
addressed previously.  

  

  Building List Price $299,900.00 

  

Square Footage 27k including 3 
floors and 
basement 


